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A NEW WONDERFUL OPPORTUNITY TO PROMOTE IN THE COMMERCIAL CREDIT WORLD

ADVERTISING

>WEEKLY CREDIT NEWSLETTER ONLINE

Since January 2004, National Credit News has launched its first Canadian credit weekly newsletter online. An excellent marketing
tool to maximize your company’s exposure to credit professionals across Canada.

National Credit News Canadian Weekly Credit Newsletter Online is promoted to thousands of credit professionals on a weekly
basis keeping them updated on credit products and services available in the market. Also educating them on credit news and philosophies
which becomes relevant to face today’s business credit challenges.
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CIRCULATION

National Credit News Canadian Weekly Credit Newsletter Online is promoted to thousands of credit professionals in Canada.

MAGAZINE

>WEEKLY MAGAZINE ONLINE

Welcome to National Credit News (NCN), Canada’s bilingual weekly credit magazine online. National Credit News is a highly regarded
and recommended Canadian weekly credit magazine online written in English and French for credit professionals. The Canadian
weekly credit magazine online offers important information on credit news and current topics about career advancement for credit
managers and administrators on a regular basis. You will be pleased to discover that our articles are written by top credit professionals —
Canadian experts and renowned speakers — to keep readers updated with the latest in credit news and philosophies. Our information
is relevant to face today’s business credit challenges. We have been enjoying rapid growth and tremendous success across Canada.

WEBSITE

WHO SUBSCRIBES?

Commercial credit professionals from all industries and levels of management across Canada. Largely, Credit Managers and Accounts
Receivable Professionals represent our target market.

DIRECTORIES

CIRCULATION

National Credit News Weekly Magazine Online is read by hundreds of credit professionals from small to large corporations in Canada.
Our readership has been established through the execution of controlled marketing activities.
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ADVERTISING

National Credit News offer premium advertising spaces in different sizes. If you commit to advertise in additional products in advance,
we will offer you rate reductions as indicated in the price grid below.

1 week 4 weeks 12 weeks 24 weeks 52 weeks
WEEKLY NEWSLETTER speciFicaTiONS > $ / month $ / month $ / month $ / month
125 x 60 pixels $400. $700. $600. $550. $500.
125 x 125 pixels 600. 1,400. 1,325. 1,280. 1,250.
125 x 155 pixels 800. 1,600. 1,525. 1,480. 1,450.
125 x 295 pixels 1000. 1,800. 1,725. 1,680. 1,650. E
600 x 60 pixels (Leaderboard banner) Please contact the Advertising Sales Department &
Directory listing advertising 300. 550. 500. 450. 400. g
WEEKLY MAGAZINE ONLINE speciFicaTioNS > o
125 x 125 pixels 800. 750. 650. 500. 400.
125 x 155 pixels 900. 850. 750. 600. 500.
125 x 295 pixels 1100. 1,050. 950. 800. 700.
600 x 60 pixels (Leaderboard banner) Please contact the Advertising Sales Department w
Directory listing advertising 500. 400. 350. 300. 175. E
WEBSITE (home page) speciFicATIONS > =)
125 x 50 pixels 200. 400. 350. 300. 250. =
125 x 75 pixels 500. 800. 700. 650. 600.
125 x 125 pixels 600. 1,400. 1,325. 1,280. 1,250.
125 x 155 pixels 800. 1,600. 1,525. 1,480. 1,450.
125 x 295 pixels 1,000. 1,800. 1,725. 1,680. 1,650. o
600 x 60 pixels (Leaderboard banner) Please contact the Advertising Sales Department 5
Directory listing advertising 300. 550. 500. 450. 400. @
*(Pixels preferential placements and specifications: please contact the Advertising Sales Department for special pricing) =
INDIVIDUAL EMAIL CAMPAIGN 1 email 5 emails 10 emails

$3,000/ea. $2,500/ea. $2,000/ea

NOTE:The customer provides the advertising materials. National Credit News can provide graphic design services at additional costs. ‘._13
Directories: Collection agencies, Factoring services, Credit insurance, Credit reporting é
For more information on advertising in the Weekly Credit Newsletter Online, Weekly Magazine Online, National Credit News Website, §

additional advertising sizes, classified advertising, promotions or other opportunities, please do not hesitate to contact the National
Credit News Advertising Sales Department.

PLACE YOUR ADVERTISING TODAY!

Please contact the Advertising Sales Department
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Ta view this newslellor as 2 web page, uss tys ik

SPECIFICATIONS

Small ad Width x Height
> Size: 125 x 60 pixels
> Maximum file size: 10K

Square ad

> Size: 125 x 125 pixels
> Maximum file size: 15K

Medium ad

> Size: 125 x 155 pixels
> Maximum file size: 20K

Large ad

> Size: 125 x 295 pixels

> Maximum file size: 25K
Leaderboard banner

> Size: 600 x 60 pixels
> Maximum file size: 25K

Looping restrictions

Animated, 4 loops max with refresh time of no
less than 2 seconds

Sound

The use of audio streams lasting one second
or longer must be initiated by click only.
Sound under one second is allowed for
mouseover events meaning “click” or “beep”
sounds. Use of audio during the initial down-
load must include a clearly labeled option for
turning off audio.

Expanding/Floating ads

Expanding ads and floating ads must have
third party served, user-initiated, and close on
mouse-off. 40K initial download size. 100K
maximum file size.

Flash ads

GIF alternative is required for Flash creative.
Flash cannot exceed 39k file size and gif backup
file size is 15-20k. Flash must be version 3 or
higher and delivered as a .swf file. Looping
restricted to 4 loops. Flash ads must include
clickTag tracking that contains the following
(case-sensitive) actionscript:

On (release) {

getURL (clickTag,”_blank”);

}

Lead time

Please allow 3 business days for standard
creative for testing and QA.

To make sume
ploass add |

Changs your

#ws our e-mai: oplimally and in your inbox (n
to your address book or safs sender list, 5
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o
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Send To A Friend

Leaderboard banner 600 x 60 pixels

Factoring Services
Direclory in Canada
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The online source for credit information
| Website | Previousarticles | Creditbookstore | Testimonials |

THIS WEEK CREDIT ARTICLE

CREDIT INTERNET
TIP OF THE MONTH -
X marks the spot for hidden treasures

You can begin your research on an industry in meny ways. One guick trick is fo
replace x's below with a specilic industry name

=22 Read more

THIS WEEK CREDIT ARTICLE

CREDIT NEWS BRIEF - INTERNATIONAL

Seeing the end of the global credit crisis,

Coface eases 22 country rating outiooks:

The threat from bubbles remains treasures

Curing its 1417 Couniry Risk Conlerence in Paris, Coface announcen 22 upgradas in
country ratings. Since the second half of 2009, Coface has noled a net reduction in
payment defaults. Payment defaults were up 19% in the first half of 2008 and

declined 40% curing 1he second hall of the year. For 2010, Cofzce forecasis a very
fragile recovery in developed countries, due to the threat of various bubbles.

END OF THE FIRST "GLOBALIZATION CRISIS™

This credit crisis has lasted two years, similar fo previous crises and as Coface
predicied al the haginning of 2008 when It recorded e nitial increase in company
paymant defaults. Thiz has been the mosi vielent credit crisis in the past B0 years.
The differential in world growth between the beginning and end of the crisis was ...

>>> Read more

COLLECTOR'S QUIZ
This month's question

\Whatis a good way to know you have a good cradit/ collection policy?

=

- You have an average of one page of policy for each employee in the credil)
colleclion department

You can tall evary customer, In evary siuaton Ttis not our policy”
_ Aminimum cf three binders of policies.
The same question does nol need o he asked fwice

Un®

>>> Find the answer

LAST WEEK CREDIT ARTICLE

BEANKRUPTCY CORNER

Summary of key legislative amendments:
Transfers at undervalue and preferences

DADT 3

A88 CANADA'S BEST EDUCATIONAL CREDIT RESOURCES
= e g

February 24, 2010

125 X 60 pixels

125 x 125 pixels

125 x 155 pixels

125 x 295 pixels

JUST A FEW
OF OUR MANY
SUBSCRIBERS
» PEPSICOLA
CANADA LTD
ULTRAMAR:
NATIONAL BAMK OF

.

CANADA
= CANADIAN PACIFIC
RAILWAY CO.
EQUIFAX CANADA
LAFARGE CANADA
BEMJAMIN MDORE &
CO. LIMMED
GENERAL MILLS
GLAXO SMITHKLINE
CANADELLE
IRVING DIL
PRIMUS TELE-
COMMUNICATIONS
CANADA INC
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SPECIFICATIONS

Square ad Width x Height
> Size: 125 x 125 pixels
> Maximum file size: 15K

Medium ad

> Size: 125 x 155 pixels

> Maximum file size: 20K

Large ad

> Size: 125 x 295 pixels
> Maximum file size: 25K
Leaderboard banner

> Size: 600 x 60 pixels
> Maximum file size: 25K

Looping restrictions

Animated, 4 loops max with refresh time of no
less than 2 seconds

Sound

The use of audio streams lasting one second
or longer must be initiated by click only.
Sound under one second is allowed for
mouseover events meaning “click” or “beep”
sounds. Use of audio during the initial down-
load must include a clearly labeled option for
turning off audio.

Expanding/Floating ads

Expanding ads and floating ads must have
third party served, user-initiated, and close on
mouse-off. 40k initial download size. 100K
maximum file size.

Flash ads

GIF alternative is required for Flash creative.
Flash cannot exceed 39k file size and gif backup
file size is 15-20k. Flash must be version 3 or
higher and delivered as a .swf file. Looping
restricted to 4 loops. Flash ads must include
clickTag tracking that contains the following
(case-sensitive) actionscript:

On (release) {

getURL (clickTag,”_blank”);

}
Lead time

Please allow 3 business days for standard
creative and 5 business days for rich media
ads prior to the campaign start date for test-
ing and QA.

westly cred i mogazine aptimsly and in your nbos (not ssnt i uker junk faklrs)
our addrena book cr scfe sender lat =2 > S=e how 1o

Leaderboard banner 600 x 60 pixels

HMNWeekly credit magazine

ONLINE

All previous credit articles 2010 | Access to the previous 7 years credit article archives (over B00 articlas) y

@nal Credit News [EEERHEREN
~

COLLECTOR'S '+~ - ' /-

125 x 125 pixels

This week credit article
BANKRUPTCY CORNER

March 3, 2008

New bankruptcy rules may come into effect in mid 2008

Bill C-12 creating new bankrupley rules received Royal Assent on December 14, 2007 but has

not yet come inte force. The Government will need time in order to set up the major change,

Wage Earner Protection Program (WEPP), incdluding program design, infrastructure development,
stafl training, and prepars the ot regulations.

126 X 155 piXels| star training, and pi the WEPP Act regulati

Here is a summary of the new provisions, when they come into force:

= An amendment te section 66.11 of the Bankruptcy and Insolvency Act, specifically, a
“ronsurmer debtor” is now defined to mean "an individual who s bankrupt or insolvent and
whose aggregate debts, excluding any debts secured by the individual's principal residence, are
not mere than $250,000". Once the new rules are in force, consumer proposals can be filed by
individuals with more than $75000 but less than 250,000 in debts. Undor current rules
debtors owing more than $75,000 could only file a proposal under Division [ of the Bankruptey
and Insolvency Act.

= In a Division T propesal & meeting of creditors must be held within 21 days (instead of the
45 days creditors have to consider @ consumer proposal), se time pressures semetimes may it
difficult to get creditor agreement. Tn addition, a Division T proposal requires a 50% plus one
majarity In tha number of craditors, and a two thirds majority in dollar value to ensure passage.
This is a change from the simple majority of creditors required in a consumer propesal.

Read more >

126 X 296 pixels

This week credit article
CREDIT MANAGER'S ER

March 3, 2008

The changing world of credit

Timas have changec...

From local companies dealing with mainly other local companies te natienal and global dealings
with companies whose people has never been met. From many customers to fewer but larger
customers.

~ " Yet much remains similar. Assessment of credit worthiness, dealing with billing errors,
Credif — [ litigation in a few cases, managing, hiring, training, terminating, dealing with sales
Placement and upoer management and large customars who dictata thair tarms,

R{""}w"”""' In my world, delinguency remains far and away the biggest challenge for many companies. One
EMPLOYMENTS credit manager recently put it as simply as 1 could: "Despite peiting in piace all the proper
AVAILABLE processes, getting credit appiications, INforming Customers of ferms and trying to get ar
definguent customers as quickly as pessible, my D50 went vp ¥ days in 2007, What else can I
QUEBEC do? Management is at me to get it down. * As an aside to this, the company added nearly 1,000
SRR A new cUstomers in 2007, With no Incraase in stafring.

REPRESENTATIVE 22
{parmancnt] 3842 K>3> Read maore >

Factoring Services Recent credit articles
Directory in Canada

CREDIT MANAGER'S CORNER May 21, 2008
Gaining more productivity from collection staff

Everyone buys into the netion of how much impact a strong collection staff has on the
company's cash inflows and customer service. Bul improving productivity, removing obstacles
and carefully selecting the team members can be a real management challenge.

— L Management wants enforcement of terms, but customer service and no potential for lost sales at
the same time.

job is), the collection staff clean up problems. Loox at the credit medel, which has not changad

% [n most companies {and many do not use the job title "collector” any more but that's what the

for decades. That is;

.
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fﬁ Y 3 NCN :: Canadian credit informartion and resour .azine - Books - Formation — Seminars - Trainings |

ADVERTISING

[ 4 [ + | @ hrtp:/ jeww.ncnjournal.com | Q- Coogle
[« ~Hel+]

SPECIFICATIONS Leaderboard banner 600 x 60 pixels
Small ad 50 Width x Height

> Size: 125 x 50 pixels |onal Credit News
> MaXimum flle Size: 8K ’[:ll'ﬂl:lﬁ"s BEST EDUCATIONAL GREDIT RESOURCES i
Small ad 75 :
- . Homa Sitemap | Testimorials | Advertisi | lginour newslotter | Frangaiz |
> Size: 125 x 75 pixels ; = '
> Maximum ﬁle Size: 12K Weekly credit magazine enline &ioe Weekly credit Credit article
Square ad ;éw?l’: ;1::;?-!‘“5 : magazine online archives
> Size: o 125 x 125 pixels 2009 cract arscls i vy e || st ] | [125%125 pivels E
> Maximum file size: 15K i s SR e s S——— =
MEdium ad vhew the archives titles :‘m"hr‘" R P IS i —
Size: 125 x 155 pixel Presmrsine | gewavsvses | | ——— 4
> lze: L X195 IXEIS S ) s | ST | | S &
> MaXImum flle Size: 20K Weskly cradit nowslatter W 209 credit article headiines ) =
EW A SATHE M Reasors for subseribing
me ad :J}Stlr' e free fubscribo todayl ™ . =
> Size: 125 x 295 pixels Cromesersors r Credit bookstore |}
. . W . A waskly newtlatter keep professonat b
> Maximum file size: 25K ——— e atec o cut gruchcs e el | | o et o o ding ot
Leaderboal‘d banner Credit m'rfm:-'w: h I View this weeks newslettar vms.:n.lqtlnn at the n-m publications L
= . " |_Jjoin frec: | related tooradit 15 destinated to
> slze: 600 X 60 p|Xe|S Lollector certificate iﬂmel:t.: and ta improve your knowledge E
. - - Credit er ment sl
> Maximum file size: 25K cm‘m:::r“q ‘;‘ ? Credit seminars H ¥isit credit boskstore g
DONLINE CREDIT STORE Al M e bl g
ATIUL IS Cradit saminars ars offered an relewant N Credit
_ S -:-_u.:m a0 creciit tapics dafivarad by prafersional t:; | d:-reecltorles
Looping restrictions ool bz B e -
i T i Helping credit arafassionals find rasidly
Animated, 4 loops max with refresh time of no Testmarials Eomt i vt atery | | bt erehoiem =vmercs | (426205 Divols
less than 2 seconds. B e RN I [ ——
sound A;_W: ) rés,é Hﬁ :mly WEEInE online: [ Mhedia kit
reToser intormatian Upcoming credit seminars
The use of audio streams lasting one second Saarch o thic wabsit e e =
or longer must be initiated by click only. ' m=e] § B Craéit notworking sraup ;. and CDs 2
Sound under one second is allowed for ! 2l oo ARV E
H " H ” “* ”» educational tools to help your credit
mouseover events meaning “click” or “beep ,:x;ﬁ:h;::;:;;:"be. T
sounds. Use of audio during the initial down- O e b bt )
load must include a clearly labeled option for affctrt mppot for sy vl -
turning off audio. I Emplopment services
= = B Consulting services
Expanding/Floating ads [ R — “Eer st | startec recenving the n
N n L National Cradit News. | have naticed that i
Expanding ads and floating ads must have 25 have e gim v =
third party served, user-initiated, and close on A s e ot s nd S
mouse-off. 40k initial download size. 100K Do Ac. o]
::r:g)s(itrln:(rins file size. NGRS g
GIF alternative is required for Flash creative. e AR, iy Bt CopeuEis

HATIONAL CREDIT NEWS INC. 145 ite 201, Saint-Laurent (Quebec) CANADA HAT 1T? - Tel. 514-840-8140 7 1-800-208-218%

Flash cannot exceed 39k file size and gif backup

Wa acknowladge the financial npport of the Gevermment of Canada through the Carada Magazine Furd, of the Minister of Caradian Heritage, for this project.

file size is 15-20k. Flash must be version 3 or Bl Gosw P "
higher and delivered as a .swf file. Looping =
restricted to 4 loops. Flash ads must include Lead time ey
clickTag tracking that contains the following Please allow 3 business days for standard creative and 5 business days for rich =
(case-sensitive) actionscript: see p. 5 media ads prior to the campaign start date for testing and QA. §
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Here is opportunity to advertise your credit reporting services across Canada! w
=
Take advantage of our SPECIAL RATES and get the maximum exposure reaching g
thousands of CREDIT MANAGERS and CREDIT FROFESSIONALS across Canada with our L
=
weekly Newsletter and Internet site.
For more Information, call us at 1-800-208-2189 ext. 225
n
L
www.nenjournal.com =
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Logo Client must provide active linking URL.

> Maximum width: 140 pixels

> Maximum height: 140 pixels No Rich Media or third party tags. 4]
> Maximum file size: 15K 5
> Format: .gif, .jpg, .png Lead time =3
Text Please allow 3 business days for standard creative for testing and QA. §

> Number of words: 50 to 60 words

201-145 Montée de Liesse, Saint-Laurent, Quebec, Canada H4T 1T9
Tel. (514) 840.8140 / 1.800.208.2189 #225 o Fax (514) 840.9006 / 1.800.831.8155



http://www.ncnjournal.com/credit_directories/collection_agencies/collection_agencies.html
http://www.ncnjournal.com/credit_directories/credit_reporting_agencies/credit_reporting_agencies.html
http://www.ncnjournal.com/credit_directories/credit_insurance_agencies/credit_insurance_agencies.html
http://www.ncnjournal.com/credit_directories/factoring_services/factoring_services.html

2010 ADVERTISING MEDIA KIT - CANADA

NCN

————+ NATIONAL CREDIT NEWS

ADVERTISING

A NEW WONDERFUL OPPORTUNITY TO PROMOTE IN THE COMMERCIAL CREDIT WORLD
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For more information on advertising in the Weekly Credit Newsletter Online, Weekly Magazine Online, National Credit News Website, E,
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Advertising sales department
tel. 1.800.208.2189 / 514.840.8140, ext. 225 w
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CONTACT US AND PLACE YOUR ADVERTISING TODAY!
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